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Challenges national  

Ageing population 
  

Health & wellbeing 
 

DfE / BEIS 
 

Mobility/clean growth

MHCLG / DHSC

Housing growth  

 

Economic growth 
 

Employment, skills 

Policy 
+  

Practice 

Public Services

Research & Development, teaching, 
learning 

 

Social Care Green Paper

Careers Strategy 
 

DWP / BEIS 
Industrial Strategy 
Careers Strategy 

DHSC / DCMS 
 NHS 5 Year Forward 

Civil Society Strategy 
 

Civil Society Strategy 
NHS 5 Year Forward 

  

DCMS / DHSC 
  

Treasury / BEIS 
 Industrial Strategy 

Sector Deals 

 

MHCLG 

 
National Planning Policy Framework 
Housing White Paper 

DfT / DEFRA 
National Infrastructure Delivery Plan



Active Cities and Places 

Economic value 

• Active economies encouraging walking and cycling confer a diverse range of economic benefits at a wide range of scales 
including reduced infrastructure cost, boost in local spending, enhanced job creation.  

• Investing in better streets and places can provide a competitive return on investment £35.50 return on £1 invested (DfT 2016). 

Health and wellbeing 
• Total direct costs of inactivity to the NHS was estimated to be £1 billion (DfT 2015) Overall the wider cost to the UK of  

Coronary Heart Disease (CHD) alone is estimated at £6.7billion per year (Townsend et al, 2012) 

Environment 
• In the UK, outdoor air pollution is linked to 40,000 premature deaths every year (Royal College of Physicians, 2016).  

Place making and social cohesion 
• One in six homes owners  preferred neighbourhoods that offered a shorter commute and local social infrastructure when 

compared to larger plots with more limited walking opportunities. (Raje & Saffrey, 2016, Arup 2016)





Drivers for change
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Innovating through design

Deliver 
Solutions which work

Develop 
Potential solutions

Define 
The area to focus upon

Discover 
Insight into the problem



2. Visual1. Human-centred

3 Iterate iterate iterate 4 Collaborate



Eight domains of an age friendly city 

The Built Environment

The Social Environment



  
Healthy place making
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% of diabetes cases that are preventable

£11bn 
p.a.

90%

Cost of preventable illnesses

Why is it an issue? 

Difference in healthy life expectancy 
between people living in most deprived and 
least deprived areas (2014)

19.6 
years

Ageing population by 2026 20.5%



Number of new homes built in England in 
2017 217,000

Government target for housebuilding 

Why is it important?

Projected increase in population in UK 
2014 – 2039 9.7m

300,000



What do we mean by Healthy Places?  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“Tackling preventable disease by shaping the 
built environment so that healthy activities 
and experiences are integral to people’s 
everyday lives”. 



Designing 
places for 

healthy 
lives

Physical 
activity

Healthy 
food

Contact 
with nature

Positive 
social 

contact
No 

pollution

Key headlines



Physical characteristics of healthy places 

Relatively compact, mixed-use

Well-connected by public transport

Clean, orderly and well-maintained

Pleasant, safe streets with places to sit

Human-scale interest and appeal

Not dominated by vehicular traffic

Highly walkable and bikeable

Leafy

Shops, services, places to meet, 

things to do

Great parks

Neighbourhoods
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 Melior Street Community Garden, London Bridge



 City Park and Centenary Square, Bradford



 Camden Active Spaces, London 
 Erect Architecture and Land Use Consultants



 London Borough of Hackney
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2018  
Parliamentary  
launch 
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About the Healthy research 
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• We asked ‘what stops built environment professionals 
creating healthier places through their work?’


• Worked in collaboration with Social Change UK 


• 658 survey responses, plus 30 interviews




What is done to create healthier places? 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• 48% increase walking and cycling 

  

• 35% decrease car use 



What is done to create healthier places? 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Outdoor 
spaces

Indoor spaces

52%

34%



What stops healthier places?  
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1. Insufficient 
funding – 55%

2. Accessing 
data, and 
evaluating 

impact – 27%



What stops healthier places?  
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3. Community 
engagement

4. 
Understanding 

of healthy 
placemaking



What stops built environment professionals creating healthier places?  
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5. Systems, policies and processes 

• Systems, policies and processes not right


• Vision on healthy placemaking unclear


• Guidance on highways unsupportive 
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Recommendations

!32

• Government: embed healthy placemaking in the 
National Planning Policy Framework    

• Local Authorities embed healthy placemaking across all 
local and neighbourhood plans  

• Practitioners: promote and demonstrate a firm 
commitment to healthy placemaking. 



Next steps
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Collaborati
on Data

Best 
practice

Supporting 
delivery



Healthy place making 

• Champion and commit to achieving an accessible,  inclusive  environment that supports 

health and wellbeing in your Strategic Vision 

• Use relevant and diverse expertise throughout the process and engage and consult 

effectively with diverse users at every stage 

• In your Project Brief set out what tools, mechanisms and processes you will use to 

implement an Inclusive and Health and Wellbeing centred Development Process 

  
• Structure your Budget from the outset for implementing your Inclusive and Health and 

Wellbeing Design Strategy 

 




  
Further information 
 
designcouncil.org.uk 
 
#healthyplaces 

!35


